More Than a Paycheck:
Retirement Plan Sponsors and

Financial Wellness Offerings
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Half of largest employers offer a formal financial wellness program
while just one fifth of the smallest do...

Offer formal wellness lb

Plan to offer formal wellness within a year le @ 23%

Don't offer formal wellness; no plans to I“

Based on 1,147 retirement benefits decision-makers in employers with 10 or more employees.

1,000+ EMPLOYEES
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Don’t think employees

are interested

Based on 491 retirement benefits decision-makers in employers with 10 or more employees who have no financial wellness in place, and have no plans to add a financial wellness program.

Top 2 box response, “Strongly agree” and “Somewhat agree.”

Sponsors who offer formal financial wellness programs agree:

85%

Clt's important
for a financial
wellness program
to expand beyond
retirement decisions:

Based on 657 retirement decision-makers in employers with 10 or more employees that either have

Greater employee satisfaction 46%
Improved refirement preparedness 31%
Improved employee productivity 31%

Lower employee stress 28%

Meeting or exceeding employee °
benefits demands 26%

Improved employee engagement  22%
Less employee tunover  19%
Decrensed medical costs  19%

More competitive benefits offering 17 %

76%
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a current financial wellness program or plan to offer one within the next 12 months.

Financial cost 5%
Getting employees fo participate 42%
Difficulty measuring program oufcomes 31%

Offering during work hours 25%

Lack of employee interest 24%

Lack of staff resources to coordinate
program 23%

Lack of benefit to company  15%

Poor quality of services offered 1m0
by vendors 12%

Sponsors are most likely to turn to their plan’s recordkeepers
to offer formal wellness programs

PLAN PROVIDER

. 20%
Plan ad |tant
an advisor or consultan 17%
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Third-Party Administrator
" 10%

10%
10%
7%
9%
A combination of outside service

providers and infernal resources

Employee Assistance Program (EAP)

Internal departments or teams

29%

52%

I Who is best suited to offer wellness?

| Who do you use/plan to use for the majority
of your financial wellness program?

Opinion of entity best suited to offer wellness is based on 1,147 retirement benefits decision-makers in employers with 10 or more employees. Wellness provider use or planned use is based
on 657 retirement benefits decision-makers in employers with 10 or more employees that either have a current financial wellness program or plan to offer one within the next 12 months.

“ONSITE” is the delivery method of choice for
financial wellness programs

ONSITE MEETINGS

Real-fime chat
Webinars
Websites /apps
i

External social media

Podcast(s)
Games

Internal social media

Based on 331 retirement benefits decision-makers in employers with 10 or more employees that have a current financial wellness program.

METHODOLOGY

In late 2018, the Secure Retirement Institute® (SRI™) studied 1,147 DC plan sponsors” views and behaviors about financial wellness and financial wellness programs,
uncovering key differences among them, based on their existing benefits programs, resources, and organization size and type. This research offers a range of insights
about how financial wellness programs are perceived and offered within the workplace.
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